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PROGRAM CONCENTRATION: Marketing & Business
CAREER PATHWAY: Marketing
COURSE TITLE: Marketing Principles 08.47400
Textbooks: Marketing Essentials  Glencoe/McGraw-Hill 
1. Course Description

08.47400 Marketing Principles:  This course is the foundational course for the pathways in Marketing Education.  Marketing Principles addresses all the ways in which marketing satisfies consumer and business needs and wants for products and services.  Students develop skills in applying economic concepts to marketing, distribution and logistics, marketing information management, finance in marketing, product/service planning, pricing mixes, promotional strategies, and personal selling.  

In order to increase the number of application experiences, students are encouraged to participate in DECA, An Association of Marketing Students.  Students also participate in a school–based enterprise, Common Grounds Coffee House.  Strong computer application skills are a prerequisite.

2. Instructional Philosophy

Instruction will be heavily application-based with minimal lecture and demonstration. This course requires extensive student research and completion of projects and computer simulations. Students will work individually and in teams.  Assignments will require students to draw upon academic skills in mathematics, language arts, and social studies. 

Students will be expected to contact and confer with appropriate community business representatives to obtain information for some course assignments. Library research and consultations with teachers from other courses will be required. 

***3.  TECHNOLOGY
Students may only use electronic devices at the discretion of the instructor.  Students may only charge devices at designated areas at the discretion of the instructor, while the device is not in use.  These rules are non-negotiable!!!! 
4. Course Goals & Georgia Performance Standards
The following Georgia Performance Standards for this course are aligned with national standards (common to all Marketing courses) along with state and national academic standards.

MKT-MP-1:    Demonstrate employability skills required by business and industry.
MKT-MP-2:    Demonstrate an understanding of concepts, strategies, techniques and systems used in communication, teamwork, human relations, problem solving, critical thinking, personal branding and career development (areas commonly referred to as “soft skill”)
MKT-MP-3:    Acquire foundational knowledge of marketing concepts to understand the scope and impact of marketing on the economy.

MKT-MP-4:    Implement, modify and improve business and marketing systems to facilitate business activities.

MKT-MP-5:    Demonstrate an understanding of customer behaviors and the economic environment in which customers function.

MKT-MP-6:    Employ financial knowledge and skill to facilitate marketing decisions.

MKT-MP-7:    Acquire foundational knowledge of marketing information and research to understand the scope of business and marketing decisions.

MKT-MP-8:    Utilize pricing strategies to maximize return and meet customers’ perception of value..

MKT-MP-9:    Employ processes and techniques to develop, maintain and improve a product/service mix to utilize market opportunities
MKT-MP-10:  Employ processes and techniques to sell goods, services and ideas
MKT-MP-11:  Utilize promotional knowledge and skill for communicating information to achieve a desired marketing outcome
MKT-MP-12:  Utilize knowledge of distribution to manage supply chain activities
MKT-MP-13:  Acquire foundational knowledge of international business and marketing concepts to understand the scope and impact on the economy.

5. Late Work 
As a charter career academy, RCA emphasizes employability skills needed for success in the workplace.  For that reason, students must understand the importance of deadlines and the production of quality work, no matter the task or assignment.  It is only when effort is put forth that teachers can assess what a student actually knows and where improvement can be made.  To make sure that late work is never an issue, the marketing class will be using Rockdale.itslearning.com.  This will allow students to access class work, resources and submit assignments from anywhere in the world.  Assignments are expected to be turned in and/or presented on the day of the deadline. Students who do not turn in assignments may not have an opportunity to regain points lost from the missing assignments.  Ultimately, grades are earned by the student and determined by the teacher and are not open for negotiation.  

Missing assignments:  When absent, the student is still responsible for all work and assignments covered in class – this is all done through itslearning.com.  When present there is no excuse for a missing assignment.


Late work:  If you don’t turn in an assignment due to unexcused absence, you will be allowed to make up work only if a Request for Late Work Submission (located on itslearbing) is completed.  Students have a minimum of 5 school days from the original due date to complete the plan on a late work submission request and submit the late work.

All late work submission ends five school days prior to the first exam day or first summative project day.


Academic Honesty Policy and Rule Violation:  A student shall not cheat on any assignments, including tests, exams, projects, homework, or reports by giving or receiving unauthorized assistance or be involved in plagiarism or other acts of academic dishonesty.  See RCPS Student Handbook, Rule 21. 
6. Instructional Delivery Plan

Ms. Shahan provides direction and manages the class but gives students as much responsibility as possible for planning, designing and doing research to complete projects. In brief class assemblies, she lectures and demonstrates particular concepts. Ms. Shahan provides parameters for student performance with as many options as feasible. The projects require students to use resources such as technical manuals, journals, computer programs, resources in the community and other teachers-particularly mathematics and language arts teachers. The students maintain progress charts and time lines which are monitored by the teacher. In class, a deadline is a deadline – not a suggestion.
7.  Grading Procedure
Formative Assessment
60%
(daily grades, quizzes, dress for success, etc)

Summative Assessment 40%
(final projects, major tests, etc)
Final Exam

20%
(of final grade)
Formative + Summative = 80% of final grade + final exam = 20% of final grade

LINK FOR PARENTS/GUARDIANS TO REGISTER FOR PARENT PORTAL TO KEEP TRACK OF GRADES

INFINITE CAMPUS PARENT PORTAL
8. Career/Technical Student Organization Integration

Students are encouraged to participate in the co-curricular component of marketing, DECA:  An Association of Marketing Students.  Opportunities for leadership development and competition are woven into the instructional fabric at the state and national levels.
Student Non-Discrimination Policy

The Rockdale County Board of Education (“Board”) desires that all students receive the benefit of an adequate education.  With this view in mind, the Board prohibits unlawful discrimination against students because of race, color, national origin, sex, religion, age or disability, or other protected group status or activity (e.g. opposition to prohibited discrimination or participation in the statutory complaint process) in its programs and activities or employment in its programs or activities.  In keeping with this commitment, the Board will not tolerate harassment, discrimination, or other unlawful treatment of its students.  As set forth herein, the Board designates the following employee of Rockdale County Public Schools (“District”) to handle inquiries regarding the District’s non-discrimination policies:

Executive Director for Support Services

Rockdale County Public Schools

954 North Main Street

Conyers, Georgia 30012

T:  (770) 483-4713

http://portal.rockdale.k12.ga.us/about/ss/Pages/default.aspx
See Board Policy

Descriptor Code:  JCA

Civil Rights of Minors

